Ohio Gas Association Marketing
MARKETING COMMITTEE

Sponsor, John McNamara Marla Morgan

NiSource Gas Transmission&Storage .

5151 San Felipe, Suite 2500 Lancaster Municipal Gas

Houston, Texas 77056 1424 Camp Ground Road

(713) 267-4737
Fax (713) 267-4730

Chairman, Trevor Atkins
Atmos Energy Marketing
2000 Warrington Way
Louisville, Kentucky 40222
(502) 326-1381

Fax (502) 326-1411

Graham Bailey

Vectren Energy Delivery
6500 Clyo Road
Centerville, Ohio 45459
(937) 312-2565

Fax (937) 440-1930

Heather Bauer
Columbia Gas of Ohio
P.0.Box 117
Columbus, Ohio 43216
(614) 460-5554

Fax (614) 460-4291

Stan Bell

Eastern Natural Gas Co.
P. 0. Box 128

Burghill, Ohio 44404
(330) 772-3500

Fax (330) 772-3502

Alan Ehlers

National Gas&Oil Cooperative
P. O. Box 4970

Newark, Ohio 43058

(800) 255-6815

Fax (740) 344-2054

Mike Mallady
Dominion

07/31/10

Lancaster, Ohio 43130
(740) 687-6670
Fax (740) 687-6672

Terry Reilly

Panhandle Eastern Pipe Line
5444 Westheimer Road
Houston, Texas 77056

(713) 989-7629

Fax (713) 989-1175

Tim Roshetko

Northeast Ohio Natural Gas Corp.
8500 Station Street, Suite 100
Mentor, Ohio 44060

(440) 667-2328

Fax

Don Schierenbeck
Duke Energy

139 East Fourth Street
Cincinnati, Ohio 45202
(513) 287-3624

Fax (513) 287-2938

Gary Skarb

ANR Pipeline

5250 Corporate Drive
Troy, Michigan 48098
(248) 205-4536

Fax (248) 205-4636

Doug Westhoven
Ohio Gas Company
P. O. Box 528
Bryan, Ohio 43506
(419) 636-1117

Fax (419) 636-9837

Trisha Young

Tennessee Gas Pipeline
1001 Louisiana Street, Rm. 949B
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Ohio Gas Association Marketing

P. O. Box 5759 Houston, Texas 77002
Cleveland, Ohio 44101 (713) 420-2691
(216) 736—-6440 Fax

Fax (216) 736-5355

A. Responsibilities

Develop and implement programs to promote the public image for members of the Association in the state. Keep apprised of ideas
and information regarding marketing, energy conservation, sales and service to residential, commercial and industrial customers;
and to keep member companies informed.

B. Duties

1. Plan for, prepare, and distribute publications throughout the state to promote the public image of the Association, the gas
industry, and member companies as approved by the Trustees.

2. To share and discuss marketing procedures, programs and problems with member companies.

3. Maintain contacts with outside agencies and organizations to keep abreast of new product developments in the areas of
equipment utilizing natural gas and energy conservation.

. Inform trade associations through publications or seminars of research and development of new and improved
applications for the use of natural gas.

. Sponsor statewide training seminars for marketing representatives of member companies.

. Monitor governmental rules and regulations within the gas industry pertaining to the marketing of natural gas.

. Execute other assignments and conduct special studies as requested by the Trustees.

. Periodically review and update the responsibilities and duties of this committee.
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